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Manuscript Format and Outline Template with a Topic Example
Undergraduate/Manuscript format

Title page: Title. Authors’ names, emails, and affiliations. Corresponding author.
Acknowledgements.

Font type: Times New Roman or font of similar size.
Font size and line spacing: 12, double space.
Margins: 1-inch margins all around.

Maximum pages including references: 20 numbered pages (excluding the abstract page and
appendices).

Abstract page: Title, abstract (not to exceed 250 words), keywords, and JEL classification
(American Economic Association: JEL Codes).

Figures and Tables: Must be numbered and have titles in bold at the top of tables and the
bottom of figures. If necessary, a “Note:” or “Source:” may be placed at the bottom of tables and
figures with explanatory information and/or sources. Both can also be indicated separately. For
example, “Note:” may be used to define the use of asterisks (e.g., * or **) to denote statistical
significance levels as in "Note: (*) and (**) denote variables significant at 10% and 5%,
respectively." While “Source:” may indicate that the calculations were obtained from a published
paper or made by the authors, as in “Source: Elaborated by authors.”

Examples:

Table 1. Virginia corn grain production (bushels) and average price received ($/bushel), 2021-2023

Corn Grain (VA) Production (bushels) Price Received ($/bushel)
2021 55,200,000 6.4
2022 54,275,000 7
2023 58,875,000 5.3

Note: Elaborated from the USDA National Agricultural Statistics Service (NASS) Quick Stats database.
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Figure 1. Commodity Marketing Channel.

Source: Rhodes, V.J., J.L. Dauve, and J.L. Parcell. 2015. “The Agricultural Marketing System”, 7th Edition.

Footnotes: Included in the main text. If footnotes are included in the paper, please use the insert
footnote feature in Microsoft Word. Footnotes should be numbered consecutively throughout the
paper and not page-by-page. Footnotes should be only explanatory and not for citations.

Appendices: May include numbered figures/tables and do NOT count toward the page total.

References: Only in-text citations with the authors’ last names and years of publication must be
listed in the References section. They must appear alphabetically by the first author’s last name

at the end of the manuscript. Other types of citations, such as websites and news articles, can be
included as footnotes containing their weblinks.

For citation style, you can use the American Journal of Agricultural Economics (AJAE) format in
the link: https://academic.oup.com/DocumentLibrary/ajae/AJAE%20Citation%20Guide.pdf



https://academic.oup.com/DocumentLibrary/ajae/AJAE%20Citation%20Guide.pdf

Manuscript Outline with a Topic Example

(Suggested sections, subsections, content (bullet points), and page lengths for a paper submitted to Undergraduate
Journal in Agricultural & Applied Economics.

Topic: The Marketing Channel for Apples in the U.S.
Questions related to the topic:

What is one issue related to apples in the U.S.? (This could be used as a starting point or the

main objective of the project), Where is it produced? How is it harvested? How much does it cost
to produce? Is it a profitable enterprise? How does it reach the final consumer? What are the end-
user products that come from apples? Do producers prefer to plant varieties for cider production?

Title — “How are apples marketed in the U.S.?”
It should be creative, fun, or posed as a question to instill the readers’ curiosity.
Abstract (1 page—does NOT count toward page or word count total)

A paragraph with 150-250 words long. Must allow the reader to quickly get the essence of your
paper by summarizing the topic, objective, results, and conclusion.

1. Introduction (to the research question, its relevance, paper objectives, how you will present
the analysis, preview of findings, etc.) (1-3 pages)

o Paragraph 1—Raise one potential issue related to your research question or clearly
state the research question (You want to catch the reader's attention here).

o Paragraph 2—The objective of the paper is... (Clarify the research question if you
didn’t state it in the first paragraph and list the objective, which is how you will
answer it)

o Paragraph 3—Provide some information, such as statistics or references to previous
studies that can support your approach/methodology to answer the research question.

o Paragraph 4—Why is it interesting to write this paper? What can readers gain from
reading your study?

o Paragraph 5—Preview of findings (You can highlight some contributions).

o Paragraph 6—How you will present the research (The paper is organized as
follows...)

You can check Keith Head’s introduction formula:
https://blogs.ubc.ca/khead/research/research-advice/formula

2. Background/Research/Policy Question: (1-3 pages) This may include a brief history of the
topic, a summary of relevant literature, and/or a description of the current situation or problem
that motivated the research. Aim to establish why the topic matters and what gaps or challenges
exist in the existing knowledge.

e What is the main research question you are going to investigate in the apple market?
e What is the hypothesis?
e Why is it important to investigate this topic?


https://blogs.ubc.ca/khead/research/research-advice/formula

e How does your work add to existing research?
3. Methodology/Theoretical Framework/Empirical Strategy/Data (1-3 pages)
o Describe how the analysis was performed and the data sources.
4. Results (1-3 pages) — What did you find about the U.S. marketing channel for apples?

« Integration of the industry, if any (vertical integration—between boxes along the
marketing channel, i.e. different market levels; horizontal integration---within a
marketing channel “box,” i.e., mergers and acquisitions at the SAME market level.)

e Marketing channel (include figure & describe it in words).

o Government involvement in the industry if any

o Industry marketing boards/agencies, if any—role? Success? Cost? General producer and
consumer sentiment? Note: many commodities do not have boards.

o International markets and key competitors

e New practices in your industry

5. Conclusion/Final thoughts/Discussion/Policy recommendations (1-2 pages)

e Summarize the issue and what you did in the paper.

e List your main findings and compare them with other studies.
o Clearly answer your research question.

« List a few limitations and avenues for future research.

You can check Marc Bellemare’s conclusion formula: The Conclusion Formula — Marc
F. Bellemare

References (1-3 pages— counts toward page and word count total)

o AJAE-style in-text citation notes:

o In-text citation uses the author's last name and the year of publication, for
example: (Field, 2005) or (Field 2005).

o For direct quotations, use quotation marks, the reference, and the page number,
for example: “blabla” (Field, 2005, p. 14).

o When the author is mentioned in the text and used as part of the sentence, include
year of publication in parentheses, e.g., Field (2005).

o Use et al. if there are three or more authors and separate them by semicolon when
you have more than one source for the citation, e.g., (Smith et al., 2022; Davis,
2021; Davis and Smith, 2025).

o Please note that the basic structure of a journal article citation is:

o Authors (first author's last name + initial + second author initial + last name and
so on, e.g., Smith, J. and M. Jones). Publication Year. “Title in quotes.” Journal
name in italics. Volume (Issue): Pages. URL link if available.

o Example:

o Fulginiti, L. E., and R. Perrin. 1993. “Price and Productivity in Agriculture”.
Review of Economics and Statistics, 75(3): 471-482.
https://doi.org/10.2307/2109461.



https://marcfbellemare.com/wordpress/12060
https://marcfbellemare.com/wordpress/12060
https://doi.org/10.2307/2109461

Appendices - can include data description, data visualization, descriptive statistics, data sources,
theoretical results, additional results, and robustness of findings — only if necessary. (2-3 pages)



